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In 2012, the world was looking for the fulfillment of the Aztec and Mayan Calendar prophecises: the End of the World. Instead 
of the End of Times, 2012  ushered in a  New Age  for Meso-Americans with the election of a new President of Mexico and the 
discovery of Moctesuma Treasure in the Bermuda Triangle.  President Santiago Ortiz was a direct descendent of Moctesuma, 
and his election was the fulfillment of an ancient prophecy. 
 
In 1520,  two great empires collided, the Aztecs and Spaniards.   One survived and one vanished in an event that changed the 
world forever.   Five hundred years later, Moctesuma's Treasure was found off the coast of Florida. In that treasure find was a 
mystical green stone in the shape of a  pyramid known as Moctesuma's "Stone of Power".  Today, Ortiz and The Stone are 
about to conjure up a Goddess of the ancient Aztec past, and change the world forever...again!  
 
Return to Aztlán Theme Park will be based on the feature film Montezuma Rising produced by Traveling Star Production.  
Albert S. Ruddy, two-time Academy Award winning  movie producer (Godfather I, and Million Dollar Baby) will serve as 
Executive Producer.  Ruddy and block-buster screenwriter Skip Woods (Die Hard, Swordfish, X-Men, A-Team, TEN) will bring 
an all-star cast to Coachella Valley to produce a feature film on the actual grounds and shores of ancient Aztlán.  
 
 Montezuma Rising spans 500 years and is action packed. The story includes an underwater treasure hunt, a Native American 
commando team, gods, demons, magical pyramids, mystical temples , an evil Drug Cartel, and a righteous new President of 
Mexico who is obsessed in taking back what is rightfully his, reestablishing the mighty empire, and returning to the mythical 
Aztlán. 



Return to Aztlán  
Theme Park 

Return to Aztlán Theme Park is 
the next  generation of 
experiential entertainment, 
innovative attractions, and 
trend-setting retail and dining, 
creating a wholesome family 
destination to be enjoyed for 
generations to come.  
 
Aztlán is a unique, year-round 
feature set  with  destination 
retail, dining, cinema, world 
class entertainment, and 
lodging adventures anchored 
by an all-season Theme Park 
with water features. 
 

The attractions in the Theme Park tell the story of the Cahuilla Indians’ legendary 
journey from the paradisiacal shores of the ancient Lake Cahuilla to become the 
Aztec Empire, then  later their epic search and return to their homeland Aztlán.  

Extending the Season to 
360 Days ! 



Aztlán Theme Park Complex 
The Aztlán Theme Park Complex sets upon 94 
Acres  along Interstate 10 and the Sonny Bono 
(86)Freeway. It  straddles both the cities of Indio 
and Coachella.  
 
The property sets on Tribal Trust Land owned by 
the Cabazon Band and 29 Palms Band of Mission 
Indians.  Both Bands are part of the great Cahuilla 
Indian Tribe.    
 
Within the  Theme Park  Complex will be an Aztec 
Styled Theme Park with lots of water features; a 
Nationally Branded Hotel with up to 500 rooms and 
suites: a Nationally Branded Cineplex;  a Retail and 
Dining area entitled Aztec Village, and parking for 
2,000 cars.  
 
The centerpiece of the Aztlán will be a 200 foot 
replication of  the Aztec Templo Mayor Pyramid. 
The design team are award winning , record setting 
Architects who have worked on Disney World, 
Epcot Center, Atlantis in The Bahamas, and Beach 
Park in Brazil.   
 
The Complex is divided into five separate revenue 
centers: Theme Park, Hotel, Cineplex, 
Retail/Dining, and Parking. 

http://www.usatoday.com/story/news/2013/11/20/waterslide-tallest-fastest-kansas-city/3648401/�
http://www.usatoday.com/story/news/2013/11/20/waterslide-tallest-fastest-kansas-city/3648401/�


Aztlán Entertainment District 
Within the Aztlán Entertainment District  (3 square miles), there already exists two successful Native American Casinos with 
Las Vegas type gambling and entertainment, a 250 Bed Resort with Championship Golf Course, two Entertainment Event 
Centers with world class talent (cap. 8,000), a Convention Center  (cap.  3,000),  a Bowling Center, World Class Buffets, and 
Fine Dining Experience with International Cuisine.   All of these venues are controlled by the Cabazon and 29 Palms Tribes.  
The Return to Aztlán Theme Complex will be joined to the Aztlán Entertainment District with  the Moctesuma Express, Train,  
Shuttle Busses,  Helicopters, Golf Carts, and Water Ways.  



$1 Billion ‘City within a City' Development Approved  
by Coachella City Council – 2,200 Acre Project.    
The Coachella City Council approved a 
proposal to build La Entrada, a 2,200-
acre city within a city. It would include 
7,800 homes; a retail center with stores, 
office space, and businesses; nearly 
350 acres of open space for 
playgrounds, parks and hiking trails; 
and potentially a new soccer-centric 
sports venue.   
 
The Develop set less than one-half  mile 
from the Aztlán Entertainment  District, 
and creates another off ramp on 
Interstate 10 two miles from Aztlán 
Theme Park. 
 
$1 Billion Development Approved by Coachella   

http://www.bdcnetwork.com/1-billion-city-within-city-development-approved-coachella-calif-city-council?eid=216272139&bid=795539�


RETURN TO AZTLÁN– POPULATION DEMOGRAPHICS 

Southern California's population encompasses eight metropolitan 
areas, or MSAs: the Los Angeles metropolitan area, consisting of 
Los Angeles and Orange counties; the Inland Empire, consisting 
of Riverside and San Bernardino counties; the San Diego 
metropolitan area; the Bakersfield metropolitan area; the 
Oxnard–Thousand Oaks–Ventura metropolitan area; the Santa 
Barbara metro area; the San Luis Obispo metropolitan area; and 
the El Centro area. With over 24 million people, southern 
California contains roughly 60% of California's population. 
 
At the center of Southern California is Coachella Valley, which has 
become world renowned for the Coachella and Stage Coach Music 
Fests and world class PGA and Tennis Championships. Within 
Coachella Valley, there are five very successful Native American 
Resort Casinos that are prospering.    
The Coachella Valley is one of the fastest-growing areas in the 
country, due in part to its location in Riverside County, California.   
 
There are 350 days of sunshine each year, and it has the warmest 
winters in the western United States.  The Valley has a small town 
feel, but on any given day, it has the ability to house, feed, and 
entertain over 2.5 million people.  All of the top hoteliers, 
restaurateurs, fashion designers, franchises, and major retailers 
reside in the Valley. It is home to Presidents, billionaires, and the 
Hollywood elite.  

If you include, Phoenix, Tijuana, Las Vegas, Mexicali, 
and Tecate, a safe estimate would be that there are 
over 30 million people are within a three hour drive 
of Coachella Valley.  Los Angeles Basin, 125 miles, 
San Diego, 125 miles; Newport Beach, Orange 
County, 111 miles; Santa Barbara, Ventura County, 211 
miles; Phoenix, 260 miles; Las Vegas, 235 miles, etc.  
The second busiest Interstate in the US runs the 
length of Coachella Valley with over 100 million 
vehicles passing through the Valley each year.  



Aztlán Grant & Sponsorship Demographics 
Coachella Valley - Riverside County 

Aztlán Reach  (3.5 Hrs) 30    MM 
Southern California   (2.0 Hrs) 24    MM 
Inland Empire (1.5 Hrs)    4   MM 
Riverside County    (1.0 Hrs)   2.5 MM 
Coachella Valley (0.5 Hrs) 600  K 
Indio & Coachella   (0.5 Hrs) 120  K
  

Gender Occupation Education 
Male 49.43% White Collar 18.10% High School 25.11% 
Female 50.57% Blue Collar 16.10% College 42.50% 
Total 100.00% Professional 4.66% Post Grad 6.62% 

Student 9.90% Other 25.77% 
Age Executive 1.36% Total 100.00% 
12-Under 11.17% Self-Emp 8.98% 
13-17 12.71% Unemployed 8.70% Hshd Income 
18-24 19.42% Manager 12.00% $24,000-Under 26.75% 
25-34 14.02% Skilled Trade 17.20% $25,000 + 24.05% 
35-44 12.90% Other 3.00% $50,000 + 17.81% 
45-54 11.70% Total 100.00% $75,000 + 12.31% 
55-64 9.97% $100,000 + 12.11% 
65+ 8.11% Ethnic Group $150,000 + 6.97% 
Total 100.00% Asian 0.47% Total 100.00% 

African-Am 0.58% 
Caucasian 42.24% Socio-Economic 
Filipino 0.03% Upper-Middle 10.58% 
Latino 49.05% Middle 20.35% 
Native-American 1.11% Lower-Middle 17.81% 
Pacific Islander 0.03% Skilled-Working 24.05% 
Other 6.49% Other-Working 12.08% 
Total  100.00% Other  15.13% 

Total 100.00% 



Industry Benchmarks Industry Forecast 

Personalized Experiences - Theme parks can cater to 
the demand for personalized experiences through 
various interactive technologies. 

To be competitive, the amusement park must create 
a clean, wholesome family atmosphere and construct 
special rides that are bigger, better, faster, and 
provide thrilling or fantasy-like experiences 

Complementary Business Developments 
run operations that complement their amusement 
parks, such as movie theaters, hotels/motels, RV 
parks, campgrounds, lake beaches, riding trails, all-
terrain-vehicle courses, and golf courses. 



The Coachella Valley Enterprise Zone includes over 56 square miles in size and includes the areas of Thousand Palms, 
Indio, Coachella, Thermal and Mecca.  All of the cities are within 10 miles of Aztlán. Among the benefits, there is a State 
Income Tax credit of over $37,000 to the employer for each qualified employee over five year.  State Income Tax credits for Sales 
or Use Taxes on up to $20 million in purchases of qualified new equipment each year. Lender interest income deductions for 
loans made to Zone businesses.   
 
The project will generate approximately 6oo direct and 400 indirect new jobs that fall within the Targeted Employment Area 
(TEA), and the project could qualify for up to $30 MM in EB-5 Funds: 
 
In 1990, under section 203(b) (5) of the Immigration and Nationality Act (INA), 8 U.S.C. § 1153(b) (5), the United States 
Congress created the fifth employment-based preference (EB-5) immigrant visa category. To encourage immigration through 
the EB-5 program, Congress created a Regional Center Investment Program in 1993.  
 
To qualify for the provisional program foreign investors must: 
 
1.  Demonstrate that a "qualified investment" is being made in a new commercial enterprise located within an approved 
Regional Center. The qualified investment must be: 
 
At least $500,000 in qualifying (TEA) areas. The Los Angeles Regional Center focuses solely on projects within qualifying 
(TEA) areas, or  
  
At least $1,000,000; and 
 
2.  Demonstrate the qualified investment will benefit the United States economy and: 
 
Show, using reasonable methodologies, that 10 or more jobs are created either directly or indirectly by the new commercial 
enterprise through revenues generated from increased exports, improved regional productivity, job creation, or increased 
domestic capital investment. 
 

Return to Aztlán - Coachella Valley Enterprise Zone Incentives & EB-5 Funding  



Aztlán Development Strategic  Partners 

AZTLAN DEVELOPMENT 



RETURN TO AZTLÁN– ETHNICITY  

Two months ago Governor Jerry Brown declared that 
the Hispanic population will be the majority in early 
2014.  The LA Times recorded the Hispanic boom in 
Southern California, and the whopping 41 percent 
increase in Riverside County, home to Coachella 
Valley.  Within a 250 mile radius of Coachella Valley 
lays the highest number of Hispanics per capita in the 
entire USA. 
 
The popular book Latino Boom II – Catch the Biggest 
Demographic Wave since the Baby Boomers by Chiqui 
Cartagena makes it very clear that the Wave is coming 
and that you can either prepare for it or get swept 
away.  The President of the National Association of 
Advertisers, Bob Liodice, states it mildly: 
 
“If you want to succeed as a business, you need to know how to 
reach and communicate to Hispanics. This isn’t something a 
marketer can afford to put off. The future is here. Understanding 
this demographic and all of its trends and nuances will be the 
difference between marketers that win and marketers that fall 
behind.” 

The Demographics are overwhelming, and 
continue to get better. With the dramatic financial 
changes that are going on in Mexico, the Hispanic 
population will create a new breed of avid 
moviegoers and entertainment consumer. 
 
Wall Street Journal - Today! 
Most Dedicated Moviegoer 
Secret to Movie Success 
Huffington Post Report  
Lionsgate & Televisa Join Forces for Latino 
Moviegoer 

http://www.huffingtonpost.com/2013/01/31/hispanics-in-california-will-soon-be-majority_n_2593033.html�
http://latimesblogs.latimes.com/lanow/2011/03/californias-latino-population-increases-inland-areas-boom-us-census-finds.html�
http://latimesblogs.latimes.com/lanow/2011/03/californias-latino-population-increases-inland-areas-boom-us-census-finds.html�
http://corporate.univision.com/the-hispanic-consumer/reports/research/entertainment-fast-facts/�
http://online.wsj.com/article/SB10001424127887324049504578545812929816462.html�
http://thinkprogress.org/alyssa/2012/05/01/474053/mpaa-latinos-are-americas-most-dedicated-moviegoers/?mobile=nc�
http://www.hollywoodreporter.com/news/latino-movies-end-of-watch-hotel-transylvania-375971�
http://www.huffingtonpost.com/2013/01/31/hispanics-in-california-will-soon-be-majority_n_2593033.html�
http://multicultural.com/_blog/Multicultural_Entertainment_News/post/Lionsgate_and_Televisa_Join_Forces_to_Launch_Pantelion_Films_for_Latino_Moviegoers_in_the_US/�
http://multicultural.com/_blog/Multicultural_Entertainment_News/post/Lionsgate_and_Televisa_Join_Forces_to_Launch_Pantelion_Films_for_Latino_Moviegoers_in_the_US/�


RETURN TO AZTLÁN – ORIGINS  

Aztlán is the legendary ancestral home of the Nahuatl speaking  peoples, one of the 
main cultural groups in Mesoamerica and, by extension, is the mythical homeland of 
the Aztec peoples. Legend describes it as Paradise, similar to the Garden of Eden of 
Judeo-Christian story of Genesis.   
 
Aztec is the Nahuatl word for "people from  Aztlán".   Nahuatl legends relate that 
seven tribes lived in Chicomoztoc, or "the place of the seven caves". Each cave 
represented a different Nahuatl group. These tribes subsequently left the caves and 
settled near Aztlán. 
 
Our extensive research suggests that Aztlán could have existed in the heart of 
Coachella Valley.  This map shows the approximate location and size of Lake 
Cahuilla, a fresh water lake that stretched from present day Indio, California south to 
beyond Mexicali, Mexico.  During that period, it could only be described as 
“paradisiacal”. According to Dr. Philip J. Wilke’s Doctoral Dissertation “Late 
Prehistoric Human Ecology at Lake Cahuilla, Coachella Valley, California,” Lake 
Cahuilla was filled with water in three historic periods: from 300 A.D. to 600 A.D., 
from 900 A.D. to 1200 A.D. and lastly from 1350 A.D. to 1500 A.D. The drying up of 
the lake at about 1200 A.D. would coincide with the date given for the trek from 
Aztlán south to the Valley of Mexico.  
  

Aztlán means “home of the snowy egrets,” or 
the “place of whiteness.” The snowy egrets or 
white herons are a frequent symbol of the 
Aztecs.  The Aztecs, like the snowy egrets, 
migrated from the American Southwest to 
Mexico. Even today when the Salton Sea has 
been reduced greatly in size from Lake 
Cahuilla in California, it remains the main 
nesting area of the egrets, the beautiful white 
herons who migrate up and down the Pacific 
coast of North America.   

“Across the burning Sonora 
and Borrego deserts, until 
one sees ‘the trees of the 
Gods’ . . . this is Aztlán!” (p. 
327)  If somehow one could 
find with reasonable certainty 
“the trees of the Gods”, 
perhaps that would give the 
location of the fabled Aztlán. 

Snowy Egrets at Salton Sea. Joshua Trees of  Coachella 
Valley with arms raised to God 



Aztlán “In the News” 
 Indio “In the News” 

  
 Indio Expands Coachella Music Fest to 2030 

 
 Indio: City of Festivals 

 
 Indio Celebrates Tamale Festival  

 
 Powwow Highlights  Native American Culture  

 
 Golden Voice Announces Festival Attendance  

 
 Fantasy Springs – World Class Talent & Golf 

 
  

 “Coachella In the News”
  

 City of Coachella Advances Massive Growth 
 

 Coachella Proposes 2,200 Acre Development  
 

 Spotlight 29 – A Beacon in the Desert 
 

 Fast and Affluent in Coachella Valley 
 

 Jacqueline Connors Air Show 

http://articles.latimes.com/2013/apr/03/entertainment/la-et-ms-coachella-indio-expand-20130403�
http://www.indio.org/index.aspx?page=450�
http://www.mydesert.com/article/20131207/LIFESTYLES0203/312070040/Indio-celebrates-tamale-festival-�
http://www.mydesert.com/article/20131129/NEWS01/311290025/Indio-Powwow-highlights-Native-American-culture�
http://www.coachella.com/forum/showthread.php?67555-Official-Coachella-attendance-released-by-Goldenvoice�
http://www.fantasyspringsresort.com/prod/home/index.php�
http://www.bdcnetwork.com/1-billion-city-within-city-development-approved-coachella-calif-city-council?eid=216272139&bid=795539�
http://voices.mydesert.com/2013/12/17/la-entrada-plan-clears-coachella-city-council-hurdle/�
http://www.spotlight29.com/�
http://www.nytimes.com/2012/07/17/sports/car-club-for-the-fast-and-the-affluent.html?_r=0�
http://www.jacquelinecochranairshow.org/�


 Centerpiece of Aztlán Theme Park 
with dimensions of 200’ x 200’ x 
200’. 

 Can be seen for three miles on 
Interstate 10. 

 Multi-purposed with glass elevator 
that rises to the top to queue 
several rides. 

 Observation deck with spectacular 
view and a world class dining 
experience . 

 Queues world’s tallest slide and 
world’s longest slide. 

 Queues adventure rides to the 
sacred caves and the mysterious 
temples of Malinalco with its 
sorcery and magic.  

 Queues an underwater adventure 
and the discovery of a sunken 
Spanish ship and Montezuma’s 
treasure. 

TEMPLO MAYOR 
PYRAMID 



5 D Experience 
The Journey of the Evil 
Goddess and Sorceress 

Malinalxóchil 

5D refers to a completely new 
approach to creating attractions.  One 
that combines a scientific perspective 
with artistic talent and the latest 
technologies 
 
Taking us into new realms we create 
unprecedented experiences at 
competitive costs.  
 
By employing Science and Psychology 
rather than pure technology, we are 
able to deliver cost effective 
entertainment solutions.   
 
Designer and operator plan, develop 
and execute the attractions that are 
targeted directly to the creation of the 
fantasy experience that offers 
unparalleled authenticity, realism, 
believability, and connects directly with 
guests. 



THE MONTEZUMA 
EXPRESS EXHIBIT 

In the feature film, The 
Montezuma Express carries the 
treasures of the Mayan, Inca and 
Aztec Empires. 
 
In the Aztlán Theme Park, it will 
exhibit treasures of the ancient 
past, but it will also serve to move 
guests to different areas of the 
Park. 
 
The Montezuma Express Train 
wraps around the resort with four 
stations and making connections 
to the amenities around the 
perimeter.  
 
There is a revenue component for 
every square foot including 
advertising on the Train, 
Passenger Cars and on the Park 
shuttle busses 
 
 



UNDERWATER  
TREASURE HUNT ON 
SPANISH SHIPWRECK   
In 1520 Cortes and his 
conquistadors  destroyed the Aztec 
Empire,  and stole their great 
treasure  and artifacts from the 
Mayan  and Inca Empires.  
 
That great treasure was put on a 
ship to Spain, but sunk of the coast 
of Florida in the Bermuda Triangle.  
It has been setting on the bottom of 
the ocean for over 500 years. 
 
Through Track Diving technology, 
your guest will be able to search for 
the treasure amid killer sharks, and 
just maybe find The Stone of 
Power, and conjure up the gods 
and demons of the ancient Aztec 
past. 



QUETZALCOTL – THE WINGED SERPENT 
The Highest and Longest Slide in the World 

Cross Section of  
Temple Complex 



THE SOARING EAGLE WARRIOR ZIP LINE 
Soar Like an Eagle Over All of Aztlán  

Soaring Eagle Zip Line takes guests 600 feet across the park and 100 feet high in 60 seconds  
 



Stage Set Experiences 

Concert Venues with 3 Stages  
Breathtaking Backdrops for 20,000 People 

Beach Concert Series All Year Long  



SKY VENTURE DIVING EXPERIENCE 
The Sky Venture Diving Facility Will Add A Featured WOW Attraction 



Museum of Mesoamerican Culture, Heritage, Artifacts and Treasure   
1 Million Dollars is budgeted  
to establish a museum to  foster 
continuing research into the exploration 
of Mesoamerican culture. 
 
It functions as an engine to keep our 
knowledge up to date and showcase the 
results to all our guests.  
 
Using the latest technologies to create a 
framework for  collaborative efforts with 
archeologists, historians and supporters 
including:   
 
• Local / Tribal Resources   

 
• The Road to Aztlan: Art from a mythic 

Homeland – The Los Angeles County 
Museum of Art. 
 

• The University of New Mexico Press – 
Cave, City & Eagles Nest. 
 

• Mexico’s National Institute of 
Anthropology and History (INAH) – 
Museum of the Templo Mayor 

 
 
 

 
Mapa de Cuahtinchan No 2. 
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